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Abstract: The problem of unemployment has 
become increasingly worrying in Indonesia recently. 
Innovation is needed in learning to increase interest 
in entrepreneurship among pupils and students. This 
research aims to look at research trends regarding 
entrepreneurial interest in the educational 
environment. The method used is a systematic 
literature review (SLR). Data was collected from 
several journal articles indexed by Sinta 1-4 and 
Scopus. From the established criteria, 50 relevant 
articles were found to be reviewed systematically. 
The results of this research show: 1) there is an 
increase in research on interest in entrepreneurship 
in the educational environment from 2019 to 2024. 
2) The variables that often appear are learning 
models and entrepreneurship education. 3) 
Research on entrepreneurial interest in the 
educational environment covers many variables, 
with a main focus on college students and students. 
4) The use of quantitative research methods still 
dominates in this research. Suggestions for future 
researchers are to consider various research 
methods for a more comprehensive understanding 
of entrepreneurial interest.  

 

 

Introduction 

The problem of unemployment in Indonesia has become a major concern in recent years. 

The high unemployment rate is a serious problem that affects economic stability and social 

welfare. One solution that is considered important in overcoming this problem is 

entrepreneurship. In this context, entrepreneurship offers opportunities for individuals to 

create their jobs, reduce dependence on formal job creation, and encourage sustainable 

economic growth. By running a business, individuals can develop their creative ideas into 

businesses that have the potential to generate income and empower local communities.  

Apart from that, entrepreneurship also plays an important role in increasing Indonesia's 

economic competitiveness at the global level. With more entrepreneurs, there will be more 
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innovation, investment, and business growth which can strengthen the national economy. 

Through entrepreneurship, Indonesia can develop new sectors that have the potential for rapid 

growth, such as technology, tourism, agriculture, and manufacturing. This not only helps reduce 

the unemployment rate but also increases the country's economic independence. 

To increase interest in entrepreneurship, education plays an important role. This interest 

can be instilled from an early age through the education sector. Increasing interest in 

entrepreneurship through education is a response to the global challenge of creating 

sustainable jobs. The education sector, especially higher institutions, is starting to pay attention 

to the importance of developing entrepreneurial skills as an integral part of their curriculum. 

This increase in interest is supported by the understanding that entrepreneurship is not only 

about creating jobs for oneself but also about creativity, innovation, and contribution to society 

which can be instilled through the educational process. 

In addition, global economic challenges such as the Industrial Revolution 4.0 require 

individual readiness to adapt to rapid changes. Entrepreneurial skills are important because 

they teach adaptation, innovation, and the ability to face complex business challenges. The 

education sector, including secondary schools and tertiary institutions, plays an important role 

in instilling these values in pupils and students, both through formal curricula and 

extracurricular programs that inspire and empower future generations to become successful 

entrepreneurs. 

In the learning context, innovation is the key to increasing interest in entrepreneurship 

among pupils and students. Conventional learning models are often not enough to foster the 

entrepreneurial spirit needed to face dynamic business challenges. Therefore, innovative and 

interactive learning approaches need to be introduced in the formal education curriculum. A 

project-based approach or problem-based learning can provide students with hands-on 

experience in developing their business ideas and creating real solutions to problems around 

them. 

Factors that influence interest in entrepreneurship can include gender, education, 

experience, social environment, and government policies. However, how these factors interact 

with innovation in learning and how they influence entrepreneurial interest still needs to be 

understood further through more in-depth and integrated research. 

Thus, integration between research on learning innovation and entrepreneurial interest 

must consider the social, cultural, and economic context that exists in society. Literature review 

research can provide more comprehensive insights and can be applied in developing effective 

learning strategies by considering entrepreneurial factors in increasing interest in 

entrepreneurship among the younger generation. This research aims to explore research 

trends, influential learning factors and strategies, research subjects, and trends in research 

methods used in the context of entrepreneurial interest. 

 

Research Method 

This research uses the Systematic Literature Review (SLR) method, which is an approach 

to collecting and evaluating previous research related to the topic under investigation. The 
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research stages begin with data collection, data analysis, and concluding, in accordance with 

previous research. Data was obtained from articles published in journals indexed in Sinta 1 to 

5 and Scopus. The article selection criteria include publication periods in the last 5 years (2019 

- 2024), publication in journals accredited by Sinta 1 to 5 and Scopus, as well as examining 

interest in entrepreneurship in the educational environment. The research instrument is in the 

form of a table containing information such as article title, author, year of publication, variables 

studied, publishing journal, research methods, and results obtained. From these criteria, 50 

relevant articles have been obtained and will be reviewed systematically in this research. 

 

Result and Discussion 

Entrepreneurial Interest Research Trend 

The data collected shows an increasing trend of research on entrepreneurial interest in 

education from 2019 to 2024. The number of studies has increased every year, with a total of 

50 studies collected during the period. A significant increase occurred in 2023, with an 80% 

growth compared to the previous year, 2022. The distribution of research between the years 

was evenly distributed, with an average of 8.3 studies per year. 

 

 
Figure 1. Year Chart of Entrepreneurial Interest Research Trends 

 Data processed by researchers, 2024 

 

The increasing trend of research on entrepreneurial interest in educational settings can 

be attributed to several factors. First, there is an increasing awareness of the importance of 

entrepreneurship, mainly due to the efforts of the government and other parties who actively 

promote the spirit of entrepreneurship in the community, including among students.(Audet et 

al., 2019; Ghina, 2019; Iqbal & Dastgeer, 2021; Küttim et al., 2019). This awareness is driving 

researchers' interest in delving deeper into the concept and practice of entrepreneurship. 

Secondly, the increasingly active role of universities in supporting entrepreneurship has also 

contributed to increasing interest in conducting research in this area (Audretsch & Link, 2019; 

Hamilton, 2021; Miftakhu Rosyad et al., 2022; Nowiński & Haddoud, 2019). Universities proactively 
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provide knowledge and skills related to entrepreneurship through programs and activities that 

support the development of entrepreneurial spirit among students. Third, the adoption of 

digital technologies such as the Internet and social media is also an important factor in 

increasing research interest in entrepreneurship (BarNir et al., 2011; Hopp & Sonderegger, 2019; 

Jiatong et al., 2021; Shi et al., 2020). This easy access to data and information related to 

entrepreneurship through technology encourages researchers to explore more aspects and 

current trends in entrepreneurship. Overall, the positive trend in research on entrepreneurial 

interest in education reflects the shared commitment of various parties to building a strong 

and sustainable entrepreneurial ecosystem. 

Variables and Learning Strategies in Research Related to Entrepreneurial Interest 

The most common variables in the articles collected were learning models and 

entrepreneurship education. Research on entrepreneurial interest in educational settings has 

identified several variables that can influence such interest. From the data collected, 21 

variables can be grouped into internal and external factors. Internal factors include attitude, 

motivation, self-efficacy, entrepreneurial knowledge, and psychological aspects. These 

variables are related to individual characteristics that can help or hinder interest in 

entrepreneurship. 

 

 
Figure 2. Graph of Learning Variables and Strategies in Research Related to Entrepreneurial 

Interest  
Data processed by researchers, 2024 

 

Based on the results of research conducted by several researchers (Anwar & Abdullah, 

2021; Kusumojanto et al., 2021; Padilla-Angulo, 2019; Sansone et al., 2021; Shahzad et al., 2021a; Usman 

& Simare Mare, 2020), factors such as self-efficacy, independence, and self-efficacy have a 

positive impact on entrepreneurial interest. In addition, psychological factors were also found 

to have a significant influence on entrepreneurial interest (Atmono et al., 2023). Some other 

factors that were also found to have a positive and significant influence on entrepreneurial 

interest were attitude, perceived behavioral control, short-term risk-taking, and psychological 
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factors (Mugiono et al., 2020). Although Subjective Norms do not have a significant effect, they 

still have a positive impact on entrepreneurial interest. 

External factors consisting of various elements such as entrepreneurship education, social 

media, internet-based media, teaching materials, learning applications, learning models, 

learning methods, entrepreneurial training, family environment, digital entrepreneurs, 

entrepreneurship programs, gender, and learning environment, also have a significant 

influence on entrepreneurial interest.(Amofah & Saladrigues, 2022; Liu et al., 2021; Mugiono et al., 

2020). From the existing research, the external environment and learning strategies are the two 

major groups of influential external factors. Individual social status, extrinsic motivation, 

income expectations, family environment, and social recognition were shown to have a positive 

impact on entrepreneurial interest (Haddoud et al., 2022; Mahfud et al., 2020a; Shahzad et al., 

2021b). 

Learning strategies also play a crucial role in increasing entrepreneurial interest. 

Entrepreneurship education and learning models are the main focus of research related to 

increasing entrepreneurial interest. Project-based and problem-based learning models have 

become a significant trend as they provide hands-on and contextualized experiences in 

entrepreneurship learning (Djordjevic et al., 2021; Pérez-Macías et al., 2022; Singh et al., 2023). In 

addition, entrepreneurship training, learning media, teaching materials, and entrepreneurship 

learning programs are also proven to have a positive and significant impact on entrepreneurial 

interest (Ainur Rizqi et al., 2022; Alfarizi, 2021; Hassan et al., 2020; Nowiński & Haddoud, 2019). All this 

shows the importance of effective learning strategies in shaping entrepreneurial interest in the 

educational environment. 

 

Research Subjects Entrepreneurial Interest 

Many studies have been conducted on entrepreneurial interest in educational settings, 

mainly focusing on two main subject groups: university students and students. Research tends 

to prefer university students as the main subject, indicating special attention to the 

entrepreneurial potential among university students and the important role of universities in 

equipping them with entrepreneurial knowledge and skills. On the other hand, research also 

involving students as significant subjects emphasize the importance of fostering 

entrepreneurial interest early on among students. 
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Figure 3. Graph of Entrepreneurial Interest Research Subjects  

Data processed by researchers, 2024 
 

Research on students provides valuable insights into understanding the factors that 

influence entrepreneurial interest at a young age and helps in formulating effective strategies 

to develop such interest. Research involving the general public not only provides a broad 

picture of entrepreneurial interest without age restrictions but also helps in understanding the 

broader social and economic context that influences entrepreneurial interest (Fragoso et al., 

2020; Kayabaşı et al., 2021; Kumar & Shukla, 2022; Wahjudono et al., 2019). There is potential in 

conducting comparative research between students and college students to understand the 

differences and similarities in entrepreneurial interest across the two age groups. 

Entrepreneurial Interest Research Methods 

From the data in Figure 4, it can be seen that the use of quantitative research methods 

in studies on entrepreneurial interest in the educational environment has experienced a 

significant trend. Out of a total of 50 studies, 31 studies (62%) used quantitative approaches. 

Quantitative research methods are often used to test the relationship between various 

variables and produce data that can be used as a basis for generalization. In the context of 

entrepreneurial interest research, quantitative approaches are often applied to measure the 

level of entrepreneurial interest, identify the factors that influence it, and evaluate the 

effectiveness of entrepreneurship education programs. 
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Figure 4. Graph of Research Methods  

Data processed by researchers, 2024 

 
There are 3 studies (6%) that use qualitative research methods in examining 

entrepreneurial interest in the educational environment. This method focuses on an in-depth 

understanding of individual experiences and views on entrepreneurial interest. Qualitative 

research helps in understanding the context and factors that cannot be measured by 

quantitative methods. In addition, some other research methods used in research on 

entrepreneurial interest in educational settings include development (5 studies), community 

service (3 studies), literature studies (2 studies), PTK (1 study), experiments (3 studies), and 

mixed methods (2 studies). 

The trend in the use of quantitative research methods shows the dominance of the 

positivistic approach in research on entrepreneurial interest in the educational environment 

(Hoang et al., 2021; Lechuga Sancho et al., 2020; Mahfud et al., 2020b; Zhu et al., 2022). This is 

important to ensure valid and reliable data on entrepreneurial interest is generated. However, 

there is an increasing use of qualitative and other research methods, showing researchers' 

awareness of the importance of understanding the context and aspects that cannot be 

measured by quantitative approaches alone. In the future, it is expected that research on 

entrepreneurial interest in education will use a variety of complementary research methods 

to gain a more thorough understanding of the phenomenon of entrepreneurial 

interest.(Chairat Rais & Ayu Rachmawati, 2019; Georgescu & Herman, 2020; Khawar et al., 2022; 

Schlaegel et al., 2021). 

 

Conclusion 

The review of 50 articles revealed several key findings. First, there is an increasing 
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trend of research on entrepreneurial interest in educational settings from 2019 to 2024. 

Second, the most frequent variables found in the articles were learning models and 

entrepreneurship education. Third, the research shows that many variables can influence 

entrepreneurial interest in educational settings, with a particular focus on university students 

and students. Finally, in terms of methodology, there is a dominance of the use of quantitative 

research methods, indicating the positivistic approach that still dominates in the study. A 

suggestion for future researchers is to adopt a variety of complementary research methods. 

This is expected to produce a more complete and in-depth understanding of entrepreneurial 

interest in the educational environment. Thus, the research conducted can make a more 

significant contribution to the understanding and development of this field. 

 
References 
Ainur Rizqi, U., Heri Pratikto, & Heny Kusdiyanti. (2022). Entrepreneurship Education and 

Economic Literacy Mediated by Entrepreneurial Self-Efficacy Affect Entrepreneurial 
Intention. International Journal Of Humanities Education and Social Sciences (IJHESS), 2(1), 
190–204. https://doi.org/10.55227/ijhess.v2i1.208 

Alfarizi, M. (2021). Analysis of Sharia Financial Literature Factors and Planning Behavior 
Towards Intention to Using Sharia Banking Products During the Covid-19 Pandemic. El-
Qish: Journal of Islamic Economics, 1(2), 144–158. 
https://doi.org/10.33830/elqish.v1i2.1969.2021 

Amofah, K., & Saladrigues, R. (2022). Impact of attitude towards entrepreneurship education 
and role models on entrepreneurial intention. Journal of Innovation and Entrepreneurship, 
11(1). https://doi.org/10.1186/s13731-022-00197-5 

Anwar, G., & Abdullah, N. N. (2021). Inspiring future entrepreneurs: The effect of experiential 
learning on the entrepreneurial intention at higher education. International Journal of 
English Literature and Social Sciences, 6(2), 183–194. https://doi.org/10.22161/ijels.62.26 

Atmono, D., Rahmattullah, M., Setiawan, A., Mustofa, R. H., Pramudita, D. A., Ulfatun, T., Reza, 
R., & Mustofa, A. (2023). The effect of entrepreneurial education on university student’s 
entrepreneurial self-efficacy and entrepreneurial intention. International Journal of 
Evaluation and Research in Education, 12(1), 495–504. 
https://doi.org/10.11591/ijere.v12i1.23262 

Audet, J., Tremblay, M., Chartier, S., & Contreras, C. (2019). Effective online entrepreneurial 
education: Is it possible? Journal of Entrepreneurship Education, 21(Special Issue), 1–15. 

Audretsch, D. B., & Link, A. N. (2019). Entrepreneurship and knowledge spillovers from the 
public sector. International Entrepreneurship and Management Journal, 15(1), 195–208. 
https://doi.org/10.1007/s11365-018-0538-z 

BarNir, A., Watson, W. E., & Hutchins, H. M. (2011). Mediation and Moderated Mediation in 
the Relationship Among Role Models, Self-Efficacy, Entrepreneurial Career Intention, and 
Gender. Journal of Applied Social Psychology, 41(2), 270–297. 
https://doi.org/10.1111/j.1559-1816.2010.00713.x 

Chairat Rais, U., & Ayu Rachmawati, H. (2019). Influence of Family Environment, Social 
Environment, Self Efficacy, Self Motivation and Financial Literacy to Entrepreneurship 
Intention: A Study on Indonesian College Students. SSRN Electronic Journal. 
https://doi.org/10.2139/ssrn.3489671 

Djordjevic, D., Cockalo, D., Bogetic, S., & Bakator, M. (2021). Predicting entrepreneurial 

https://equatorscience.com/index.php/jabter


Pratiwi et al. 
 

696 
https://equatorscience.com/index.php/jabter 

intentions among the youth in serbia with a classification decision tree model with the 
quest algorithm. Mathematics, 9(13). https://doi.org/10.3390/math9131487 

Fragoso, R., Rocha-Junior, W., & Xavier, A. (2020). Determinant factors of entrepreneurial 
intention among university students in Brazil and Portugal. Journal of Small Business and 
Entrepreneurship, 32(1), 33–57. https://doi.org/10.1080/08276331.2018.1551459 

Georgescu, M. A., & Herman, E. (2020). The impact of the family background on students’ 
entrepreneurial intentions: An empirical analysis. Sustainability (Switzerland), 12(11). 
https://doi.org/10.3390/su12114775 

Ghina, A. (2019). Effectiveness of Entrepreneurship Education in Higher Education Institutions. 
Procedia - Social and Behavioral Sciences, 115, 332–345. 
https://doi.org/10.1016/j.sbspro.2014.02.440 

Haddoud, M. Y., Onjewu, A. K. E., Nowinski, W., & Alammari, K. (2022). Assessing the role of 
entrepreneurship education in regulating emotions and fostering implementation 
intention: evidence from Nigerian universities. Studies in Higher Education, 47(2), 450–
468. https://doi.org/10.1080/03075079.2020.1758652 

Hamilton, R. J. (2021). Entrepreneur Inspiration. 471. 
Hassan, A., Saleem, I., Anwar, I., & Hussain, S. A. (2020). Entrepreneurial intention of Indian 

university students: the role of opportunity recognition and entrepreneurship education. 
Education and Training, 62(7–8), 843–861. https://doi.org/10.1108/ET-02-2020-0033 

Hoang, G., Le, T. T. T., Tran, A. K. T., & Du, T. (2021). Entrepreneurship education and 
entrepreneurial intentions of university students in Vietnam: the mediating roles of self-
efficacy and learning orientation. Education and Training, 63(1), 115–133. 
https://doi.org/10.1108/ET-05-2020-0142 

Hopp, C., & Sonderegger, R. (2019). Understanding the Dynamics of Nascent Entrepreneurship-
Prestart-Up Experience, Intentions, and Entrepreneurial Success. Journal of Small Business 
Management, 53(4), 1076–1096. https://doi.org/10.1111/jsbm.12107 

Iqbal, K., & Dastgeer, G. (2021). Impact of self-efficacy and retention on transfer of training. 
Journal of Management Development, 36(10), 1270–1282. https://doi.org/10.1108/jmd-
06-2015-0087 

Jiatong, W., Murad, M., Bajun, F., Tufail, M. S., Mirza, F., & Rafiq, M. (2021). Impact of 
Entrepreneurial Education, Mindset, and Creativity on Entrepreneurial Intention: 
Mediating Role of Entrepreneurial Self-Efficacy. Frontiers in Psychology, 12(August). 
https://doi.org/10.3389/fpsyg.2021.724440 

Kayabaşı, A., Karavelioğlu, C., & Ergün Özler, N. (2021). The Effect of Institutional Environment, 
General Self Efficacy and Desirability On Social Entrepreneurship Intentions in Turkey. 
Istanbul Business Research, 50(2), 411–434. https://doi.org/10.26650/ibr.2021.50.859186 

Khawar, R., Amin, R., Zulfqar, A., Hussain, S., Hussain, B., & Muqaddas, F. (2022). Dark 
personality traits and entrepreneurial intentions among Pakistani university students: The 
role of executive functions and academic intent to entrepreneurship. Frontiers in 
Psychology, 13(October), 1–16. https://doi.org/10.3389/fpsyg.2022.989775 

Kumar, R., & Shukla, S. (2022). Creativity, Proactive Personality and Entrepreneurial Intentions: 
Examining the Mediating Role of Entrepreneurial Self-efficacy. Global Business Review, 
23(1), 101–118. https://doi.org/10.1177/0972150919844395 

Kusumojanto, D. D., Wibowo, A., Kustiandi, J., & Narmaditya, B. S. (2021). Do entrepreneurship 
education and environment promote students’ entrepreneurial intention? the role of 
entrepreneurial attitude. Cogent Education, 8(1). 
https://doi.org/10.1080/2331186X.2021.1948660 

https://equatorscience.com/index.php/jabter


  P-ISSN 2828-4976 
Vol. 3, No. 6, August 2024  E-ISSN 2808-263X 
 

697 
https://equatorscience.com/index.php/jabter  

Küttim, M., Kallaste, M., Venesaar, U., & Kiis, A. (2019). Entrepreneurship Education at 
University Level and Students’ Entrepreneurial Intentions. Procedia - Social and Behavioral 
Sciences, 110, 658–668. https://doi.org/10.1016/j.sbspro.2013.12.910 

Lechuga Sancho, M. P., Martín-Navarro, A., & Ramos-Rodríguez, A. R. (2020). Will they end up 
doing what they like? the moderating role of the attitude towards entrepreneurship in the 
formation of entrepreneurial intentions. Studies in Higher Education, 45(2), 416–433. 
https://doi.org/10.1080/03075079.2018.1539959 

Liu, H. C., Liang, C., Chang, C. C., Ip, C. Y., & Liang, C. T. (2021). Optimizing Personality Traits and 
Entrepreneurial Creativity to Boost the Precursors of Social Entrepreneurial Intentions: 
Five Studies in Taiwan. Journal of Social Service Research, 47(1), 10–32. 
https://doi.org/10.1080/01488376.2019.1708840 

Mahfud, T., Triyono, M. B., Sudira, P., & Mulyani, Y. (2020a). The influence of social capital and 
entrepreneurial attitude orientation on entrepreneurial intentions: the mediating role of 
psychological capital. European Research on Management and Business Economics, 26(1), 
33–39. https://doi.org/10.1016/j.iedeen.2019.12.005 

Mahfud, T., Triyono, M. B., Sudira, P., & Mulyani, Y. (2020b). The influence of social capital and 
entrepreneurial attitude orientation on entrepreneurial intentions: the mediating role of 
psychological capital. European Research on Management and Business Economics, 26(1), 
33–39. https://doi.org/10.1016/j.iedeen.2019.12.005 

Miftakhu Rosyad, A., Sudrajat, J., & Heng Loke, S. (2022). Role of Social Studies Teacher to 
Inculcate Student Character Values. International Journal of Science Education and 
Cultural Studies, 1(1), 1–15. https://doi.org/10.58291/ijsecs.v1i1.20 

Mugiono, M., Dian, S., Prajanti, W., Wahyono, W., Pgri Batang, S., Ki, I. J., No, M., Selatan, P., & 
Batang, K. (2020). The Effect of Digital Literacy and Entrepreneurship Education Towards 
Online Entrepreneurship Intention Through Online Business Learning and Creativity At 
Marketing Department in Batang Regency. Journal of Economic Education, 10(1), 21–27. 

Nowiński, W., & Haddoud, M. Y. (2019). The role of inspiring role models in enhancing 
entrepreneurial intention. Journal of Business Research, 96(June 2018), 183–193. 
https://doi.org/10.1016/j.jbusres.2018.11.005 

Padilla-Angulo, L. (2019). Student associations and entrepreneurial intentions. Studies in Higher 
Education, 44(1), 45–58. https://doi.org/10.1080/03075079.2017.1336215 

Pérez-Macías, N., Fernández-Fernández, J. L., & Vieites, A. R. (2022). Analyzing the past to 
prepare for the future: a review of literature on factors with influence on entrepreneurial 
intentions. Journal of International Entrepreneurship, 20(1), 52–114. 
https://doi.org/10.1007/s10843-021-00289-5 

Sansone, G., Ughetto, E., & Landoni, P. (2021). Entrepreneurial intention: An analysis of the role 
of Student-Led Entrepreneurial Organizations. In Journal of International Entrepreneurship 
(Vol. 19, Issue 3). Springer US. https://doi.org/10.1007/s10843-021-00288-6 

Schlaegel, C., Engle, R. L., Richter, N. F., & Taureck, P. C. (2021). Personal factors, 
entrepreneurial intention, and entrepreneurial status: A multinational study in three 
institutional environments. In Journal of International Entrepreneurship (Vol. 19, Issue 3). 
Springer US. https://doi.org/10.1007/s10843-021-00287-7 

Shahzad, M. F., Khan, K. I., Saleem, S., & Rashid, T. (2021a). What factors affect the 
entrepreneurial intention to start-ups? The role of entrepreneurial skills, propensity to 
take risks, and innovativeness in open business models. Journal of Open Innovation: 
Technology, Market, and Complexity, 7(3), 173. https://doi.org/10.3390/JOITMC7030173 

Shahzad, M. F., Khan, K. I., Saleem, S., & Rashid, T. (2021b). What factors affect the 

https://equatorscience.com/index.php/jabter


Pratiwi et al. 
 

698 
https://equatorscience.com/index.php/jabter 

entrepreneurial intention to start-ups? The role of entrepreneurial skills, propensity to 
take risks, and innovativeness in open business models. Journal of Open Innovation: 
Technology, Market, and Complexity, 7(3), 173. https://doi.org/10.3390/JOITMC7030173 

Shi, Y., Yuan, T., Bell, R., & Wang, J. (2020). Investigating the Relationship Between Creativity 
and Entrepreneurial Intention: The Moderating Role of Creativity in the Theory of Planned 
Behavior. Frontiers in Psychology, 11(June), 1–12. 
https://doi.org/10.3389/fpsyg.2020.01209 

Singh, R., Kumar, V., Singh, S., Dwivedi, A., & Kumar, S. (2023). Measuring the impact of digital 
entrepreneurship training on entrepreneurial intention: the mediating role of 
entrepreneurial competencies. Journal of Work-Applied Management. 
https://doi.org/10.1108/JWAM-11-2022-0076 

Usman, O., & Simare Mare, M. (2020). Influence Entrepreneurship Education, Self Efficacy, and 
Locus of Control Toward on Student Entrepreneurship Intentions. SSRN Electronic Journal. 
https://doi.org/10.2139/ssrn.3646635 

Wahjudono, D. B. K., Murwani, F. D., Satrya, D. G., & Aji, I. D. K. (2019). Determining Factors of 
Student’S Entrepreneurial Intention in Indonesia: a Meta-Analysis. Jurnal Aplikasi 
Manajemen, 17(3), 471–478. https://doi.org/10.21776/ub.jam.2019.017.03.11 

Zhu, R., Zhao, G., Long, Z., Huang, Y., & Huang, Z. (2022). Entrepreneurship or Employment? A 
Survey of College Students’ Sustainable Entrepreneurial Intentions. Sustainability 
(Switzerland), 14(9), 1–15. https://doi.org/10.3390/su14095466 

  
 

 

https://equatorscience.com/index.php/jabter

